
Spamtown USA Freedom Fest will mark its 25th year with three 
days of family entertainment, July 2-3-4, 2010. Organized through the 
Austin Area Chamber of Commerce, the celebration was established 
in 1986 as Cedar River Days. 

“Twenty-five years is quite a milestone,” noted Festival Director 
Jeff Baldus. “The name has changed over the years, but the theme 
remains the same: The festival celebrates family, community and 
country. It’s a time when thousands of people, both residents and visi-
tors alike, come together for some great family entertainment.” 

This year’s schedule of events begins on Friday, July 2 with the 
Austin Jaycees’ annual Street Dance at Torge’s Live. Four bands, two 
inside and two outside, will perform from 5 p.m. to 12:30 a.m., in-
cluding Plan B, Chris Hawkey, Seeds and Daisy Head Mazy. 

Sporting events open activities on July 3 with the 5-Mile Hog Jog 
and Kids Fishing Contest at East Side Lake, followed by the 25-Mile 
Dan Ulwelling Bike Race. The Morning Lions will also host their 
annual Fly-In Breakfast 7 a.m.—1 p.m. July 3 at the Austin Airport. 

Bandshell Community Park is the center of activities for family 
events, July 3-4. Seventeen hours of continuous stage entertainment 
has been scheduled along with carnival games, food concessions, and 
arts and crafts. Costumed characters, clowns and magicians will en-
tertain throughout the grounds. 

Stage entertainment includes Brandon Sampson of Six Mile 
Grove, The Toonies, The Sylvan Johnson Band, Bissen Brothers 
Band, Austin Community Band, Plan B Acoustic and more. New ac- 
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Applications for the 2010-11 class of Leadership Austin are due June 1 LEADERSHIP AUSTIN 
is an 8-month,  community-based leadership program developed to build civic awareness, lead-
ership skills and help cultivate relationships to better connect individuals to the community.  
 
To apply for LEADERSHIP AUSTIN or to nominate someone for candidacy, complete an ap-
plication form available at the Austin Chamber of Commerce, 329 North Main Street. Forms are 
also available online at www.riverland.edu/leadership. The fee for each participant is $599. 
Scholarship assistance may be available to qualified applicants.  

THE 25TH ANNIVERSARY LOGO selected by the 
Festival Committee was drawn by Mya Burkhart, age 8.  
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Tom Sherman, 2010 President USEM, Inc. 
Jeff Kritzer, Past President Baudler, Baudler, Maus & Blahnik, LLP 
David Olson, First Vice President Apollo Liquor and Superette 
Gail Dennison, Vice President The Hormel Institute—University of Minnesota 
Steve Gleason, Vice President US Bank 
Barry Irish, Vice President Sterling State Bank 
Aaron Keenan, Vice President Austin Medical Center-Mayo Health System 
Marlene Blaser Quiznos Sub 
Mark Coffey Hormel Foods Corporation 
Mel Gilbertson Quality Pork Processors, Inc 
Ralph Donkers Donkers Hometown Appliances 
Sam Ewing Astrup Drug, Inc. 
Todd Hepler Hy-Vee Food Store 
Dick McIntosh Arizona Cleaning Company 
Kim Pelzel LarsonAllen 
Angela Himebaugh Austin Convention & Visitors Bureau 
John Garry, DCA  Development Corporation of Austin 
Dr. Ron Langrell Riverland Community College 
Brian McAlister City of Austin 
David Krenz Austin Public Schools 

Staff 
Sandy Forstner, Executive Director     execdir@austincoc.com 
Valerie Schewe, Bookkeeper admin@austincoc.com 
Jeff Baldus, Member Relations/Major Events chamber@austincoc.com 

The Chambers 24th annual Ag. Appreciation Summer Cook-
out will be held 5:30-7:30 p.m. Tuesday, July 20 in the Plager 
Building at the Mower County Fairgrounds. Organized through 
the Chamber’s Agribusiness Committee, the event is designed to 
recognize the contributions of agriculture to our community and 
show appreciation to valued customers from all walks of life. 
Over 1,000 people attend the event, each year, for a Hormel 
Windsor chop dinner. Most are customers of sponsoring busi-
nesses, who receive complimentary tickets.  

Ticket prices and sponsorship levels remain the same as last 
year. Sponsorships are available at three different levels—Gold, 
Silver and Bronze — and all include complimentary tickets as 
well as business recognition before, during and after the event. 
Contact the Chamber, 437-4561, or committee chair Rich 
Fischer, 433-4998, for more information. Individual tickets are 
also available: $9 in advance or $10 at the door. 

A sponsorship flyer is inserted in this edition of The Out-
look.   

Proceeds from the event support a variety of committee ac-
tivities, including sponsorship of the 4-H Ribbon Auction, and 
county Dairy Association, Corn and Soybean Growers and  Pork 
Producers banquets.  
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Austin’s hopes for selection as a Google ultra-high speed 

model city received a boost, last week, as we discovered we 
ranked #13 of nearly 1100 communities nationwide by at least 
one measure. FiberforAll, a website dedicated to advancing 
fiber optic technology throughout the country, is tracking com-
munity efforts to attract Google’s fiber optic network. 

Under a section entitled “Who’s winning the Google fiber 
race?,” FiberforAll lists a variety of measurements believed to 
be important in attracting Google’s attention. Topping the list is 
community support, measured by the number of individual 
posts on social networking sites, such as Facebook, divided by 
the population of the city. 

As of Friday morning, the Google for Austin Facebook page 
had 1716 fans or 7.53 percent of the population. We’re just frac-
tions of a percent behind No. 12 Kalamazoo, MI and should 
have a real shot at cracking the Top 10. 

It should be noted that FiberforAll is not Google. But they 
are tracking the process by what they believe are the key indica-
tors of interest. And the measurements they have established are 
one’s likely to be considered by Google as they narrow the list 

of applications. 
“Even though the users of social network sites may not rep-

resent a large demographic of the population, we feel it is ex-
actly the demographic that Google is interested in gauging,” the 
FiberforAll site notes.  These users represent the first adopters 
of technologies like fiber-to-the-home. These are the users that 
would actually make use of a Google gigabit connection, and 
will foster the progression of next-generation web applications, 
which is exactly what Google has set out to do.” 

Getting noticed is what this competition has been all about. 
The “Gig It” committee that spearheaded local efforts believes 
that Austin could offer Google many unique advantages for a 
model community: We’re home to Hormel Foods Corporation, 
the Mayo Health System and the Hormel Institute. We’re small, 
rural, yet extremely diverse. We have established partnerships 
in our educational system that offer great opportunities for the 
use of  cutting edge technology. And we have you. 

The Gig It Committee needs you to join in our community 
effort by posting your ideas and your support on Facebook. To 
do so, simply go to googleausitnmn.com, click on the Facebook 
icon, post your comment, and click share. It’s easy, it’s fun, and 
a simple way we can all help to give Austin a chance to win the 
Google fiber race! 
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by Sandy Forstner, executive director�

The graph above depicts the top 15 cities measured by com-
munity support levels. The community support levels are 
calculated by taking the single social networking source 
with the largest following and dividing by the population of 
the city. Social networking sources include Facebook Pages 
(the fan count), Facebook Groups (the member count), and 
Twitter followers. 
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As a member of the 

Austin Area 
Chamber  

Of Commerce 
 

YOU’LL SAVE BIG! 

 

AN ADDED MEMBER BENEFIT  
     We are pleased to offer special  

discount rates from Auto-Owners 

Insurance Company on business  

insurance — to members of company 

approved organizations like yours! 

     Fast, fair and efficient service — from 

The “No Problem” People®. 

 

CALL TODAY AND SEE 

HOW YOU’LL SAVE! 

 

David L. Reynen, CPCU �  Eric Connett, agent �  Bob Hoeg, agent 
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Welcome Aboard 
New Members! 

Masterson Personnel, Inc. 5-7-219-5673 
Masterson Personnel has opened an office at 104 11th Avenue 
NE, behind Golden Tress Beauty Salon.  The company, estab-
lished in 1968, provides both temporary and long term light 
industrial, office and professional staffing services. Deanne 
“Debbie” Berdan is the office manager. 
Austin Bruins 507-438-2071 
The expansion Austin Bruins are owned by Craig Patrick, and 
will begin playing in the North American Hockey League, this 
fall, at Riverside Arena. Zak Headrick is General Manager of 
Business Operations and Stephanie Bowe is the team’s Ac-
count Executive  
Mower County Farm Bureau Federation 507-567-2296 
The Farm Bureau Federation is a non-profit agency that serves 
as a voice for agriculture in policy areas. 

NEW BUSINESS, NEW MEMBER. Chamber Ambassa-
dors welcomed Best Disposal to the Chamber with a ribbon 
cutting in front of the Mill Pond. Owned by Don and Dori 
Hagan, Best Disposal offers residential and commercial 
service in the Austin area.  Pictured with the Hagans 
(center) are daughters Lacey and Lynsey, and grandchil-
dren David and Teagan. 

G&G Heating and Air Conditioning 433-9076 
Locally owned and operated by Mike and Angie Bothun, and 
Jim Gruenwald. G&G provides HVAC sales and service to 
both commercial and residential customers in the Austin area. 
The business is located near the fairgrounds at 807 12th Street 
SW. 
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Wed., May 19 7:00 Chamber Board of Directors 
   @ Town Center 
Thurs. May 20 7:30 Festival Committee  
   @ Town Center 
  8:00  Veterans Memorial meeting 
   @ Chamber 
  11:30 Human Resources Committee 
   @ Eagles 
Thurs., May 27 7:00 Mayor’s Leaders Group 
   @ Chamber 
  8:30 SCORE meeting @ Chamber 
Mon., May 31  Chamber office closed 
   for Memorial Day 
Tues., June 1 8:00 Government Affairs @ Chamber 
Wed., June 2 7:00 Agribusiness Committee @ 
   Jerry’s Other Place 
  7:30 Ambassador Executive Committee 
   @ Watts Cookin’ 
  8:00 Downtown Association  
   @ Chamber 
  Noon Executive Board of Directors 
   @ Chamber 
Tues., June 8 5:00 Business After Hours @  
   Restaurant Warehouse 
Wed., June 9 7:30 Chamber Ambassadors @ Perkins 
Thurs., June 10 8:30 SCORE @ Chamber 
Wed., June 16 7:00 Chamber Board of Directors  
   @ Town Center 
Thurs., June 17 7:30 Festival Committee  
   @ Town Center 
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Held the 2nd Tuesday of every month 

July 13  Austin Country Club 
August 10 Godfather’s Pizza/Mower County Fair 
Sept. 14 Ruskell Hardware 
Oct. 12  Austin Jaycees 
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CHAMBER AMBASSADORS held a ribbon cutting at the 
new El Parral Ballroom. Owned by Custodio and Georgia 
Serrano, the facility is available for rent for weddings and 
private parties. Serrano also owns Tienda Y Taqueria 
Guerrero, next to the Austin Public Library.  
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Rochester, Minnesota - Marco, Inc. has been honored by 
Konica Minolta Business Solutions U.S.A., Inc with a 2010 
Pro-Tech Service Award. The award recognizes those Konica 
Minolta dealerships that demonstrate the highest commitment 
to customer support and satisfaction.   

To attain the Pro-Tech Service Award, each element of 
Marco’s operation was evaluated and measured, including its 
management skills, inventory control systems, technical exper-
tise, dispatch systems, and customer satisfaction ratings. 

“The Pro-Tech Service Award represents Konica Minolta’s 
gold standard for service competence and proficiency,” said 
James Ingrassia, vice president, solutions support division, 
Konica Minolta. “There is no higher honor for an authorized 
Konica Minolta dealer partner and Marco should be very proud 
of its achievement.” 
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:����  continued from page 8 
response is often to raise revenue and/or mortgage the future by 
increasing debt.”  

We need our elected officials to prioritize budgeting and 
then manage for results. The “lean” operating system success-
fully adopted by businesses can help government increase the 
productivity of existing services by redesigning the way the 
services are delivered. And it’s never too late to ask: “Is this 
service relevant?” or “Is it government’s job to tax citizens so 
we can provide this service?” 

The urgency for changes to the spending and budgeting 
processes cannot be ignored any longer. Minnesota faces a 
$994 million shortfall for the remainder of this biennium and 
$5.8 billion for FY 2012-13. Businesses and households don’t 
have the ability to collect higher taxes to fund their wish lists. 
Government must follow suit by seeking greater efficiencies in 
its operations and focusing on true statewide priorities. We’re 
all in this together. 
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 The Southern Minnesota Initiative Foundation (SMIF) has 
more dollars to support qualified microenterprises with the 
recent award of $250,000 from the Small Business Admini-
stration (SBA). 

 When the Foundation received its initial funding to 
become an SBA Microloan Intermediary Lender in 2001, 
little did it know the impact it would have on the 20-county 
region of south/southeastern Minnesota. Now, almost 10 
years later, close to 100 micro businesses here have re-
ceived funding totaling more than $2 million.  

 “We are pleased with the number of small businesses 
which have benefitted from this lending program,” com-
mented Tim Penny, SMIF President/CEO. “We believe the 
additional funding for micro loans will shore up our local 
economies by helping small entrepreneurs launch or expand 
businesses.” 

 In fact on average nation-wide micro companies, those 
with five or fewer employees and requiring $35,000 or less 
in initial capital, are responsible for 900,000 new jobs per 
year, according to the Association for Enterprise Opportu-
nity. In southern Minnesota, under the program adminis-
tered by SMIF, more than 200 jobs have been created and 
over $1.5 million leveraged as a result of the loans awarded 
in the past nine years. 

 Diane Lewis, SMIF Lending Director, is pleased with 
the announcement. “We continue to see increased needs in 
our communities, and we believe that new SBA loan dol-
lars, along with leveraged resources from our partners, will 
support the growth of our regional economy.” 

 In addition to loans, the program provides assistance to 
qualified clients who are in need of technical business sup-
port. To date, the Foundation has provided an estimated 
10,000 hours of support in technical assistance to clients. 



Page 7 

�����
	�� continued from page 1 
tivities include a Kids Tractor Pull, Ecumenical Church Service, Pickett’s Circus, and 
Children’s Parade. The Austin Area Art Center’s 25th annual Festival Art Show will 
be displayed, both days this year, in the Veterans Pavilion at Bandshell Park. 

Fireworks displays, provided by Flashing Thunder, will cap activities, both nights, 
July 3-4. A complete schedule of events and event registration information are listed 
on the Chamber’s website, www.austincoc.com. 

 

Join in the  
Celebration! 

 
The Festival Committee thanks all Chamber member businesses for their finan-
cial support of this year’s Freedom Fest. We also encourage all members and 
their employees to join in the fun by registering for various events, and most im-
portantly the 4th of July Parade. Registration information is listed below. 
4th of JULY PARADE ENTRIES are 
asked to submit their applications to the 
Chamber by June 1. The parade will start 
at 11 a.m. Sunday, July 4. Parade entries 
will be notified of their unit number in 
mid-June. 
ALSO REGISTER NOW for  
· 5-mile Hog Jog, 8 a.m. Saturday, 
July 3. Registration forms available at 
the YMCA or online at 
www.ymca.austin.org 
· 25-mile Dan Ulwelling Bike Race, 
12-Noon Saturday, July 3 at the Jay C. 
Hormel Nature Center.  
· 27th annual Mini Piggy Mile, for 
girls and boys up to 12 years or age, 
10:45 a.m. Sunday, July 4. 
· Children’s Parade at Bandshell 
Community Park, 3:45 p.m. Friday, July 
3. Prizes for all participants. 
 
ARTS & CRAFTS VENDOR applica-
tions will be accepted through June 1. 
Cost is $30 a day or $50 for both days 
for a 15x15 booth. 

 
APPLICATIONS FOR ALL EVENTS ARE AVAILABLE 

at the Austin Area Chamber of Commerce office, 329 North Main, Suite 102 
Or online at www.austincoc.com 

 
VOLUNTEERS ARE NEEDED to help in the games area, work as crossing 
guards, and help with grounds set up and take down. We’re also looking for vol-
unteers to work entertain children as costumed characters. We have the costumes, 
need the characters! Contact the Chamber for details, 437-4561. 
SUPPORT THE FESTIVAL by purchasing fireworks raffle tickets, available 
from Chamber Ambassadors or the Chamber office, 329 North Main Street. 
Prizes include a Trip for 2 to Las Vegas, $300 shopping spree at Oak Park Mall, 
new Toro lawnmower from Donkers Hometown Appliances, free pizza a month 
for a year from Papa Murphy’s, and five $50 shopping sprees at Jim’s Super 
Valu. Each ticket includes free coupons, too, valued at more than $11.00! 
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In late April, 26 local residents from the 
Austin area completed a five-day leadership 
retreat, the first segment of an intense eight-
day training that comprises the Blandin 
Community Leadership Program (BCLP). 
This team will participate in two more 
workshops coming up in July and October 
2010. 

Since 1985, BCLP has provided experi-
ential leadership training for more than 
5,200 community leaders from more than 
310 rural Minnesota communities. More 
than 170 area residents have participated in 
BCLP since 1988.  The seventh cohort fo-
cusing on the Austin area and most recent 
BCLP participants were: 

Linda Baier, Kristi Beckman, Fred Bo-
gott, Kim Chuol, Jeremy Clinefelter, John 
Deyo, John Gray, Dani Heiny, Laure Helle, 
Angie Himebaugh, Daniel Hirst, Raquel 
Kahle, Randy Kramer, Jodi Krueger, 
Gordon Larson, Maryanne Law, Kirsten 
Lindbloom, John Mueller, Rod Nordeng, 
Ojulu Ochalla, Marianne Potter, Laura Ra-
mirez, Tom Stiehm, Dave Sylte, Kim Un-
derwood and Amy Wangen. 

Bonnie Rietz, former mayor of Austin 
and a 1988 BCLP graduate, is currently a 
Blandin Foundation Board member. 

 “The difference BCLP training makes 
in our community is phenomenal,” said 
Rietz. “Take a look at any leadership group 
gathering in Austin and you will see several 
Blandin graduates.” 

The goal of the Blandin Community 
Leadership Program is to develop and train 
a broad base of local leaders to build 
healthy communities. Topics covered dur-
ing the retreat included: identifying and 
describing community issues and opportu-
nities, effective interpersonal communica-
tion, building social capital, appreciating 
personality differences, managing interper-
sonal conflict, understanding community 
power, mobilizing community resources, 
and goal setting. 

 “A healthy community depends on 
leadership engagement of community mem-
bers,” said Valerie Shangreaux, director of 
Blandin leadership programs. “The leader-
ship demonstrated by participants reflects 
their commitment to rural Minnesota.” 

BLCP training programs are supported 
entirely by the Grand Rapids-based Blandin 
Foundation whose mission is to strengthen 
rural Minnesota communities, especially in 
the Grand Rapids area.  

MYA BURKHART received the 
first t-shirt from Festival Director 
Jeff Baldus. 



 

Businesses are watching their bottom lines with 
guarded optimism as Minnesota slowly climbs out of the re-
cession. The recovery comes as many companies have made 
difficult choices to position themselves for future growth and 
their employees for future employment. 

The economic downturn has meant a change in business 
strategy. During the boom times the focus is on servicing cus-
tomers who keep coming through the door. Today, the focus 
is on any efficiency just to keep the doors open. It’s a golden 
opportunity to realign a company’s mission, priorities and the 
resources needed to achieve them. Results are measured on a 
daily basis, and changes are made quickly if they don’t meas-
ure up. 

The Legislature should heed the message. 
A recent survey of the Brainerd Lakes Chamber members 

reflects what businesses have done to remain viable by focus-
ing on core priorities. In fact:  

· Seventy percent froze wages. 
· Fifty percent laid off workers. 
· More than 20 percent cut wages. 

· More than 60 percent reduced employee hours. 
· Thirty percent reduced employee benefits. 
· More than 80 percent reduced costs beyond person-

nel. 
These are sobering statistics. Yet, as painful as the human 

impact of these decisions, employees recognize the challenge 
to cut costs and focus on needs instead of wants. Witness a 
business owner who said he can’t walk his shop floor without 
an employee telling him, “Thank you for making the tough 
decisions that keeps this business operating; I’m grateful for a 
job.” They are grateful at a time when leaders have to make 
these difficult decisions. They recognize that we’re in it to-
gether. 

Brainerd Lakes Chamber businesses underscored that they 
expect state government to take similar actions. More than 90 
of survey respondents strongly opposed any increase in gov-
ernment taxes, fees or regulation. They expect government to 
evaluate its priorities, measure the results, and live within its 
means. 

“A businessperson's response to shrinking revenues is to 
cut costs and focus on priorities,” wrote Brent Gunsbury, 
president of Bercher Design & Construction and chair of the 
Brainerd Lakes Chamber Board of Directors. “The political 

OLSON continued on page  6 
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