
The Chamber’s 24th annual Ag. Appreciation Summer 
Cookout, featuring a Hormel Windsor chop dinner, is set for 
5:30-7:30 p.m. Tuesday, July 20 in the Plager Building on the 
Mower County fairgrounds. Organized through the Cham-
ber’s Agri-business Committee, the event is designed to rec-
ognize the contributions of agriculture to our community and 
show appreciation to valued customers from all walks of life. 

Over 1,000 people are expected to attend. All will receive 
a grilled, Windsor chop, baked beans, coleslaw, a bun, ice 
cream and complimentary refreshments. 

Proceeds from the event support a variety of committee 
activities, including support of the Mower County 4-H Rib-
bon Auction, sponsorship of candidates for Mower County 
Dairy Princess and Pork Ambassadors, and an annual tour of 
area farms by third grade students, “Day on the Farm.” 

Mower County Dairy Princesses and Milk Maids will 
serve milk and ice cream. Mower County Pork Producers will 
grill the Windsor chops. 

This year, more than 60 Chamber members helped spon-
sor the event, receiving complimentary tickets for distribution 
to customers. Individual tickets are also available: $9.00 in 
advance at the Chamber and $10.00 at the door. This year’s 
cookout sponsors include: 

COOKOUT continued on page 2 
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AG. COMMITTEE MEMBERS Scott Felten, left center, 
and Larry Rasch, right, served up Windsor chops at last 
year’s cookout. About 1,000 people are served each year. 
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The Austin Area Chamber of Commerce and Riverland Community College jointly an-
nounce the acceptance of 24 participants for the 2010-11 Leadership Austin program. Now 
entering its fifth year, the eight-month program is designed to identify, develop and connect 
community leaders by providing comprehensive leadership training and in-depth information 
about key sectors within the community.   

“This will be our largest class ever,” said Sandy Forstner, executive director of the Cham-
ber., “and we couldn’t be happier with the outstanding pool of candidates we had to choose 
from. We thank all candidates for their interest in our community and their employers for 
allowing them the time to get to know our community better. It should be a great year.” 
    Developed in partnership between the Chamber and Riverland, Leadership Austin’s goal  

LEADERSHIP continued on page 6 
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Tom Sherman, 2010 President USEM, Inc. 
Jeff Kritzer, Past President Baudler, Baudler, Maus & Blahnik, LLP 
David Olson, First Vice President Apollo Liquor and Superette 
Gail Dennison, Vice President The Hormel Institute—University of Minnesota 
Steve Gleason, Vice President US Bank 
Barry Irish, Vice President Sterling State Bank 
Aaron Keenan, Vice President Austin Medical Center-Mayo Health System 
Marlene Blaser Quiznos Sub 
Mark Coffey Hormel Foods Corporation 
Mel Gilbertson Quality Pork Processors, Inc 
Ralph Donkers Donkers Hometown Appliances 
Sam Ewing Astrup Drug, Inc. 
Todd Hepler Hy-Vee Food Store 
Dick McIntosh Arizona Cleaning Company 
Kim Hillberg LarsonAllen 
Angela Himebaugh Austin Convention & Visitors Bureau 
John Garry, DCA  Development Corporation of Austin 
Dr. Ron Langrell Riverland Community College 
Brian McAlister City of Austin 
David Krenz Austin Public Schools 

Staff 
Sandy Forstner, Executive Director     execdir@austincoc.com 
Valerie Schewe, Bookkeeper admin@austincoc.com 
Jeff Baldus, Member Relations/Major Events chamber@austincoc.com 
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continued from page 1 
 
GOLD LEVEL 
· Ag Star Financial Services, ACA 
· Austin Utilities 
· Austin Veterinary Clinic 
· Best Disposal 
· Central Valley Co-Op 
· Donkers Hometown Appliances 
· Farm Bureau Financial Services, Darrell Ingvaldson 
· First Farmers & Merchants State Bank –  
 Austin & Brownsdale 
· Freeborn-Mower Cooperative Services 
· Hormel Foods Corporation 
· KAUS AM/FM Radio 
· Kwik Trip 
· LarsonAllen LLP 
· Mower County Fair 
· Mower County Farm Bureau 
· Mower County Farmers Mutual Insurance 
· Pro-Build 
· Quality Pork Processors, Inc. 
· Riverland Community College 
· SEMA Equipment, Inc. 
· US Bank 
 
SILVER LEVEL 
· Adams, Rizzi & Sween, PA 
· Apollo Liquor & Superette 
· Austin Daily Herald 
· Austin Medical Center-Mayo Health System 
· C.O. Brown Agency 
· Cooperative Response Center, Inc. 

· Cornerstone Financial Resources, LLC 
· Culligan Water Conditioning 
· Davis, Thoen, Kramer & Associates 
· Diamond Ridge Printing 
· Edward Jones – Greg Bird, Thad Kusick, Jeremiah Johnson 
· Farmers and Merchants State Bank 
· G&R Truck Wash 
· Hanson Tire Service of Austin, Inc. 
· Hoversten, Johnson, Beckmann & Hovey, LLP 
· Hy-Vee Food Store 
· Jim’s SuperValu 
· Jimmy’s Seafood 
· Midnight Sun Spas 
· Midwest Diesel Sales & Service 
· Midwest Door Company 
· MJ O’Connor, Inc. 
· Mower County Shopper 
· Oak Park Mall 
· Palmer Bus Service 
· R&S Grain Systems 
· Sterling State Bank 
· Thermo King Sales & Service 
· Tradexpos, Inc. 
· Worlein Funeral Home 
 
BRONZE LEVEL 
· Baudler, Baudler, Maus & Blahnik, LLP 
· Double K Specialty, Inc.  
· Greg Meyer State Farm Insurance 
· Hill, Larson, Walth & Benda, PA 
· Holiday Cars—Dodge, Chrysler, Plymouth 
· Holiday Cars – Ford, Lincoln, Mercury 
· Jones, Haugh & Smith, Inc. 
· KQAQ Radio 
· Power 96 
· Veterinary Medical Center – Dr. Michael Williams 
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SpamtownUSA Freedom Fest was another success as thou-

sands of residents and visitors alike joined together for the 25th 
anniversary celebration. Events largely went off as planned, 
despite less than ideal weather conditions on the 4th of July. 
And the crowds that attended spoke volumes as to the impor-
tance of this event. 

If anyone ever had any doubt as to how much people look 
forward to this celebration, they should have taken a look at 
Main Street on the 4th of July. It was a wet morning and yet 
Austin Police estimate that the crowd lining the street was 90 
percent of normal. That means approximately 18,000 people 
stood in the rain to watch the parade. 

Those in the parade deserve a lot of credit, too. Our own 
Chamber Ambassadors carried a 20x30 ft. American flag. The 
flag is lightweight nylon, but as you might imagine that weight 
increased steadily as it caught the rain. Umbrellas were certainly 
in vogue, but enthusiasm was not dampened as parade viewers 
greeted parade marchers along the way. 

We were forced to cancel stage entertainment for about four 
hours that same afternoon, due to electrical concerns. But an 
announcement on the radio is all that was needed to bring the 
crowd back for the evening’s activities at Bandshell Community 
Park. And come they did. By the time fireworks started to ex-
plode over the Bandshell, the entire park and areas beyond were 
filled with people. We don’t have an official count, but I do 
believe this year’s crowd was one of our largest ever. The dis-
play they enjoyed capped a great weekend, and left everyone 
buzzing with excitement. 

Austin looks forward to Freedom Fest. It’s a great celebra-

tion of community and country. I can’t think of another event 
that draws more people to one place at one time. It’s purpose is 
to bring people together, showcase our community, and create 
economic activity. Despite the conditions, all those goals were 
once again accomplished. 

It takes a great deal of resources and hundreds of  hours of 
volunteer time to put together a festival of this size. I always 
think of it as throwing a party for 20,000 or so of your best 
friends. But when events and the people come together as they 
have for so many years, it is deeply satisfying for all involved 
and rewarding to all who choose to attend. It enhances our qual-
ity of life and raises our sense of pride in our community. 

The last couple of years have been challenging times for 
business and residents alike. But their commitment to this cele-
bration and our community persists. Businesses and organiza-
tions throughout our community dug deep to provide the re-
sources needed for Freedom Fest. People took time out of their 
own personal schedules to volunteer and organize events. Eve-
ryone came together to celebrate. And we are all better for it. 

Thanks to all of you — sponsors and volunteers alike — for 
a great event, and your continued commitment to our Chamber 
and community. With your help, we’ll do it again next year.   
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by Sandy Forstner, executive director�
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As a member of the 

Austin Area 
Chamber  

Of Commerce 
 

YOU’LL SAVE BIG! 

 

AN ADDED MEMBER BENEFIT  
     We are pleased to offer special  

discount rates from Auto-Owners 

Insurance Company on business  

insurance — to members of company 

approved organizations like yours! 

     Fast, fair and efficient service — from 

The “No Problem” People®. 

 

CALL TODAY AND SEE 

HOW YOU’LL SAVE! 

 

David L. Reynen, CPCU �  Eric Connett, agent �  Bob Hoeg, agent 
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Chamber Ambassadors invite all members and their guests 

to join them for the 19th annual All Member Invitational Golf 
Outing (AMIGO Day), Monday, Sept. 13 at the Austin Country 
Club. A registration flyer is included in this edition of The Out-
look. 

The 4-person Best Shot tournament will begin with a 1 p.m. 
shotgun start. Lunch and beverages will be provided during the 
day, followed by a buffet dinner in the clubhouse. 

Registration is limited to the first 144 golfers. Players can 
arrange their own foursomes or sign up individually and be 
grouped by the committee. Cost is $90 per golfer, which in-
cludes 18 holes of golf, cart, lunch, refreshments and dinner. 
Cost of the dinner only option is $25. 

A variety of games will be set up on the course, offering 
chances to win golf outings, spa packages, hotel stays and more.  

The registration deadline is Friday, Sept 3. JOIN CHAMBER AMBASSADORS for AMIGO Day, 
Sept. 13 at the Austin Country Club. 

MEMBER NEWS 
Jaime Kelly has joined the staff at CFS Companies as 

an executive assistant. �
� Jaime is in charge of office operations and the impor-

tant duties of wellness and disease management coordina-
tion for our group clients,” said CFS Companies President 
Chuck Moline.  “Jaime will design a series of wellness or 
disease management programs designed specifically for 

each of our clients, and will then professionally get in front 
of that employee group.” 

Walgreens Store Manager Sean Koch said his store is 
offering local business owners an opportunity to purchase 
gift cards for employees for flu shots. This year, the sea-
sonal flu shots will also include protection against H1N1. 

Marco, Inc. has been named one of the Top Workplaces 
in the Twin Cities metro area based on an employee-based 
survey project from the Star Tribune.   
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Tues., July 20 5:30 Ag. Appreciation Summer 
   Cookout, Mower County 
   Fairgrounds 
Wed., July 21 4:00 Ribbon Cutting with Austin Area 
   Foundation, Town Center 
Thurs., July 22   7:00 Mayor’s Leaders Group 
   @Chamber 
  8:00 Veterans Memorial Committee 
   @ Town Center 
  8:30 SCORE @ Chamber 
Tues., July 27 8:00 Veterans Memorial Committee 
   @ Chamber 
Tues., Aug. 3 8:00 Government Affairs @ Chamber 
Wed., Aug. 4 7:30 Ambassador Executive Committee 
   @ Jerry’s Other Place 
  8:00 Downtown Association  
   @ Chamber 
  Noon Executive Board of Directors 
   @ Chamber 
Thurs., Aug. 5 7:00 Agribusiness Committee 
   @ Jerry’s Other Place 
Tues., Aug. 10 5:00 Business After Hours @ 
   Mower County Fair 
Wed., Aug. 11 7:30 Chamber Ambassadors 
   @ Perkins 
Thurs., Aug. 12  8:30 SCORE @ Chamber 
Tues., Aug. 17 9:00 Ribbon Cutting for Farm Bureau 
   Federation, Brownsdale 
Wed., Aug. 18 7:00 Chamber Board of Directors 
   @ Town Center 
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Held the 2nd Tuesday of every month 

Sept. 14 Ruskell Hardware 
Oct. 12  Austin Jaycees 
Nov. 9  Hormel Historic Home 
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NEW MEMBER. Ambassadors welcomed Y Waste Re-
moval to the Chamber with a ribbon cutting ceremony at 
Mill Pond Park. The company offers complete disposal ser-
vices for both residential and commercial customers, in-
cluding roll-offs. Y Waste owner, center right, cut the rib-
bon as his staff and Ambassador members looked on. 

GRAND RE-OPENING. Chamber Ambassadors joined 
Sara Schafer, Director of the Mower County Seniors, Inc., 
staff and board members for a ribbon cutting ceremony, 
June 24, during the senior center’s Grand Re-opening. Re-
cently completed renovations include revised office space 
and new computer and recreation areas.  

Welcome Aboard 
New Members ! 

Austin Area Foundation 433-8845 
The Austin Area Foundation seeks to enhance the community 
through charitable giving. More information on the organiza-
tion and contact information is available on their website: 
www.austinareafoundation.org 
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ance of schools in the system following the 2008 launch of the 
Board of Trustees Accountability Dashboard. Also in 2008, the 
system achieved all five performance goals set by the Governor 
and Legislature including increasing enrollment of students 
taking college courses in science, technology and math. The 
board, for the first time, implemented a performance pay model 
for college and university presidents and vice chancellors. 
Lastly, during six months in 2008-09, presidents and system 
leaders visited more than 350 businesses to further a goal of 
enhancing the state’s economic competitiveness. Despite the 
economic downturn, business leaders overwhelmingly identi-
fied an insufficient supply of education and skilled workers as 
the primary barrier to companies’ long-term growth. 

These initiatives and many more, have made their mark as 
witnessed by steady increases in enrollment. More students 
attended classes in fall 2009 than ever before, resulting in the 
largest increase in students since the system began. Overall 
enrollment now approaches 200,000, up nearly 7 percent from 
the previous year. It was the fourth consecutive year that fall 
enrollment set a record high. 

Online learning has increased as well to accommodate the 
schedules and needs of students. Approximately 66,000 stu-
dents, or 26 percent of all credit system students, are enrolled in 
at least one online course. The system, in conjunction with Gov. 
Tim Pawlenty, announced in 2008 a goal to have 25 percent of 
all system credits earned through online courses by 2015, up 
from 9.2 percent in the 2007-08 academic years. 

Our work is not done. The Minnesota Chamber of Com-
merce, the state’s largest and most effective business advocacy 
organization, seeks to maximize the state’s investment in higher 
education to educate and prepare the workforce to meet the new 
economy. 

 Minnesota must strategically invest in “the public” rather 
than “public institutions.” More money should be targeted to 
those programs that distribute resources directly to the consum-
ers to give them access to the higher ed opportunity that best 
fits their needs. 

 Funding must be more transparent. The Legislature should 
separate appropriations for student subsidies, institutional sup-
port and research. Minnesota has a rich history of supporting 
research through state appropriations, and that’s important. 
However, given the limited resources, citizens should have the 
ability to see where the money goes to evaluate the state’s post-
secondary priorities. 

The higher ed system must join the effort to make our K-12 
public schools more effective. Resources, already scare within 
the system and among customers, are stretched even further due 
to the demands of remedial learning. The system should join 
businesses and communities of color in their fight to close the 
achievement gap and reduce the need for remedial education. 

Building a quality workforce is essential to a vibrant econ-
omy, and our state’s colleges and universities play a vital role 
in that effort. The Minnesota Chamber is committed to 
strengthening that partnership as we all work together to create 
and keep jobs in Minnesota. To that end, the state college sys-
tem is well positioned to continue working closely with the 
business community. My successor as board chair is Scott Thiss 
of Edina. He also served as chair of the Minnesota Chamber 
Board of Directors from 2003-04. 
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is to provide an ongoing source of motivated leaders informed 
about the community and its issues. Since inception in 2006, the 
program has graduated more than 80 emerging leaders.  

The program develops leadership skills for success in busi-
ness and within the community at large through eight full day 
workshops focusing on leadership styles, community education, 
public safety and the law, local government, health and human 
services, business and economic development, and quality of life 
and diversity. The program is accredited through Riverland for 
three college credits. Members of the 2010-11 Leadership Aus-
tin class include: 
· Diane Baker, Owner/Operations Analyst, McFarland Truck 

Lines; 
· Steve Bowron, Dean for Institutional Advancement, River-

land Community College; 
· Ashley Brandel, Personal Banker, Community Bank; 
· Bill Budion, General Manager, Austin Country Club; 
· Mary Burroughs, Director of Human Resources, Austin 

Pubic Schools; 
· Cheryl Corey, Executive Director, Austin Convention and 

Visitors Bureau; 
· Kimberly Duncomb, Support Services Director, Austin 

Utilities; 
· Lynn Earl, Service Excellence Coordinator, Cooperative 

Response Center, Inc. 
· Stacy Edland, Placement Specialist/Career Counselor, 

Workforce Development, Inc. 
· Judy Enright, Physical Plant Director, Riverland Commu-

nity College; 
· Selina Hallan, Quality Services Manager, Quality Pork 

Processors, Inc. 
· Christy Heickley, RN, BSN, Nurse Manager, PSU, Austin 

Medical Center-Mayo Health System 
· Paul Knorr, President/CEO, Accentra Credit Union; 
· Ann Langstaff, Nigh Housekeeping Supervisor, AMC; 
· Greg Larson, President/Owner, Hill, Larson, Walth & 

Benda, CPA 
· Tim Lau, Mortgage Lender, First Farmers & Merchants 

State Bank; 
· Amy Morrison, Manager IT Planning & Strategy, Hormel 

Foods Corporation; 
· Joni Roehl, Product Development Scientist, Hormel Foods 

Corporation; 
· Catherine Russell, Legacy Production Manager, KSMQ 

Public Television; 
· Valerie Schewe, Office Manager, Austin Area Chamber of 

Commerce; 
· Chad Soukup, Superintendent of Engineering, Hormel 

Foods Corporation; 
· Diane Strouf, Corporate Manager of Purchasing Applica-

tions, Hormel Foods Corporation; 
· Jake Vela, Office Manager, Welcome Center, Inc.; 
· Kelly Wagner, Associate Attorney, Baudler, Baudler, Maus 

& Blahnik, LLP. 
Program materials will be distributed to participants at a pic-

nic social, August 19. Formal sessions begin Sept. 9. with dis-
cussion on leadership styles and development. 
Leadership Austin is sponsored annually by the following com-
munity-minded businesses and organizations: Hormel Foods 
Corporation, Community Bank Austin, Development Corpora-
tion of Austin, Hormel Foundation and Freeborn-Mower Coop-
erative Services. 

FREEDOM FEST drew large 
crowds throughout Austin over the 
4th of July weekend, despite less 
than ideal weather conditions. Top 
left, racers at the Dan Ulwelling 25-
mile Bike Race. Bottom, left to 
right: umbrellas were the fashion of 
choice for the 4th of July parade; 
the 5-Mile Hog Jog kicked off activ-
ties, July 3; and thousands gathered 
for the 4th of July fireworks over  
Bandshell Park. 

Photos courtesy of Eric Johnson, Austin Daily Herald 



Today’s economy has placed unprecedented pressures on 
Minnesota businesses. Companies of all sizes and types are 
forced to become more efficient and innovative in delivering 
their products and services. Their employees must excel in a 
global marketplace. 

 Similar challenges confront the public sector, especially 
in the state’s higher ed systems. I witnessed those firsthand 
during my service on the Minnesota State Colleges and Uni-
versities Board of Trustees, including the past three years as 
board chair. As I leave the board, I’m pleased to report that 
the system is increasingly responsive to the changing needs of 
its customers – students and businesses alike. Strengthening 
the link between higher education and businesses was at the 
forefront of my initiatives. 

 Minnesota’s economy is at a crossroads. The pool of 
workers is shrinking as the state’s population ages. At the 
same time, students of color and low-income students – an 
important source of workers – are challenged to pursue higher 
education. 

 The state’s colleges and universities have stepped to the 

plate in three avenues – accessibility, affordability and ac-
countability. Our initiatives are essential ingredients to Min-
nesota’s economic livelihood. 

 Accessibility – In 2007, three college access and opportu-
nity centers were established, aimed at improving high school 
graduation and college participation among students of color 
and other underrepresented groups. In 2009, the system recog-
nized six college and university programs for exceptional ac-
complishment in diversity leadership, programming and ser-
vices – the first time these awards had been presented. Also in 
2009, the system’s materials and websites became available in 
English and eight other languages. The result: In fall 2009, 
enrollment of new students from groups traditionally under-
represented in higher ed increased by 22 percent. 

 Affordability – For the 2008-09 academic year, the board 
held tuition increases to 2 percent at community and technical 
colleges and 3 percent at universities – sending a powerful 
message to students its concern about the cost of education. In 
2008, pilot projects at six schools sought to find ways to 
lower textbook costs for students. In 2009, the board redi-
rected funds to buy down the 2009 tuition increase, minimiz-
ing the impact on students. 

 Accountability - Employers and prospective students now 
have the ability to view the ratings and compare the perfor- 

OLSON continued on page  7 
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