Looking for a great way to cap your summer? Thempl
on attending the Chamber Ambassadors 19th anrlal A
Member Invitational Golf Outing (AMIGO Day), Monday
Sept. 13 at the Austin Country Club.

The tournament is one of the Chamber’s most popular
fundraisers and is open to all members and the&istgu The
4-person best shot tournament begins at 1 p.m.

Registration is limited to the first 144 golfersiemistra-
tion flyer is included in this edition of The Outlk. The
deadline is Friday, Sept. 3.

Cost is $90 per golfer, which includes 18 holegaif,
cart, lunch, refreshments and a buffet dinner uiéag sliced
sirloin and cod. Members who don't golf are invitedoin
others for the buffet dinner at a cost of $25 pEspn.

Chamber Ambassadors host the event, and run etyari
of fun games on the course, including longest dig and
closest to the pin.

Much of the success of the event comes througbupe
port of tournament sponsors. This year's sponsmiside:

Accentra Credit Union; Americlnn Motel; Apollo Ligu &
Superette; Austin Daily Herald-Mayo Medical Systekastin
Post-Bulletin; Austin Power and Sport; B&J Bar &ilGr
Baudler, Baudler, Maus & Blahnik, LLP; Beaver Tsallelly-
stone Park; Bell Liquor, LLC; Blecker Realty andcdion Ser-
vice;

Carney’s Auto Salvage; Cedar Valley Services, |6harter
Business; Clasen-Jordan Mortuary; Community Banktiduw
Cooperative Response Center, Inc.; Cornerstonan€iglaRe-
sources, LLC; Culver's Restaurant; Davis, Thoerarier &
Associates; Diamond Ridge Printing; Edward Jone&reg
Bird, Thad Kusik & Jeremiah Johnson;

Farmers and Merchants State Bank; First Farmerdveame
chants State Bank; Games People Play; G&R TruckhWas
Heartman Insurance; Hill, Larson, Walth & Benda,, Pisliday

August 2010 What's Inside . . .
Health Care Forum,
Sept. 10.....ovvveeeees page
Your Chamber .... page
New members ..... page
Redesigned Chamber
Bucks......ccccceee. page ¥
David Olson........ page 8

=T

CHAMBER AMBASSADORS will be serving hot dogs and
bratwurst, beverages and entertainment at the 19tannual
AMIGO Day. Pictured above from last year’s event ae,
from left, Ambassadors Brandon Harmdierks, Jan O’Cm-
nor and Sharon Kaplan.

Cars of Austin; Holiday Inn and Austin Conferencener;
Home Federal Savings Bank; Hoversten, Johnson,Back &
Hovey, LLP; Hy-Vee Food Store;

Jim’s SuperValu; LarsonAllen; Lewis Painting; MJ@®n-
nor, Inc.; Medicap Pharmacy; Midnight Sun Spas;\Wwdt
Coca-Cola Bottling; Motor Inn Honda;

Papa Murphy’s Pizza; Power 96/KQAQ Radio; Restauran

Warehouse; Simplified Technology Solutions, LLCatStFarm

Insurance — Greg Meyer and Steve Justice; Stebing Main
Street; Sterling State Bank; Steve’s Pizza; Usem; Wal-
Mart; Worlein Funeral Home; Y-Waste Removal, Inc.

Nominations are now being accepted from all Chamtembers for indi-
viduals interested in serving on the Austin Area@ber of Commerce’s
Board of Directors. Three, 3-year terms are ugefection at the Annual
Fall Meeting, 12-Noon October 13 at the Austin Goulub. The board
meets 7 a.m. the third Wednesday of each month.
If you or someone you know would like to servetbis important fiscal
| and policy-making body, contact Executive Direcdandy Forstner at 43
4561 or Chamber President Tom Sherman at Usem, 433-1871x108
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Austin Medical Center and the Chamber invite yojoto in
an important discussion regarding health care, &:80 Friday,
Sept. 10 at the Hormel Historic Home. The two-hgeminar,
“Health Care Reform —What every employer needsitmk
now,” will feature presentations by Doug Loon, Vice Pdesit
Regional Affairs and Advocacy for the U.S. Chambe€om-

merce, Dr. Doug Wood, Medical Director of the Qtyafcad-
emy at Mayo Clinic, and Chuck Moline, CLU, ChFCefident
and CEO of CFS Companies, Inc.

Presentation topics will include:

- Critical Employer Issuesin the Patient Protection and
Affordable Care Act, an overview of important chaag
in health care reform, presented by Loon.

Creating Value in Health Care, The Mayo Perspec-
tive, presented by Dr. Wood. Wood will discuss ways
Mayo is working to improve delivery models, incladi
Medical Home, as well as provide an overview of a
Community Wellness initiative now being organized
through AMC.

Reducing Business Costs Novpresented by Moline,
will provide employers with practical advice foropr
moting wellness in the workplace. Moline will dissu
innovative business models that are helping congzani
throughout the country better manage employeenealt
care costs, and provide you with suggestions aswo
you could put these same practices to work in ydare
of business, today.

Following presentations by the panel, CAO Adam Reidls

kick off a roundtable discussion on AMC’s Commurtitgalth
and Wellness Initiative. Participants will be askedhare their

of

Tom Sherman, 2010 President
Jeff Kritzer, Past President Baudler, Baudler, Maus & Blahnik, LLP
David Olson, First Vice President Apollo Liquor and Superette
Gail Dennison, Vice President The Hormel Institute—University of Minnesota
Steve Gleason, Vice President US Bank
Barry Irish, Vice President Sterling State Bank
Aaron Keenan, Vice President Austin Medical Center-Mayo Health System
Marlene Blaser Quiznos Sub
Mark Coffey Hormel Foods Corporation
Mel Gilbertson Quality Pork Processors, Inc
Ralph Donkers Donkers Hometown Appliances

USEM, Inc.

Sam Ewing Astrup Drug, Inc.
Todd Hepler Hy-Vee Food Store
Dick Mcintosh Arizona Cleaning Company
Kim Hillberg LarsonAllen

Austin Convention & Visitors Bureau
Development Corporation of Austin
Riverland Community College

City of Austin
Austin Public Schools

Angela Himebaugh
John Garry, DCA
Dr. Ron Langrell
Brian McAlister
David Krenz
Staff
Sandy Forstner, Executive Director
Valerie Schewe, Bookkeeper
Jeff Baldus, Member Relations/Major Events

execdir@aost.com
admin@austincoc.com
chamtmargiincoc.com

Chuck Moline,
CLU, ChFC
CFS Companies

Doug Loon
U.S. Chamber
of Commerce

Doug Wood, MD
Medical Director
Quality Academy

own thoughts as to how businesses can benefit firmmotion

employee and community wellness programs.
A breakfast buffet, featuring egg bake, fresh fryitgurt,

muffins and beverages, will be served prior tortteeting. Pre-
registration is required by Sept. 3. Cost is $20peeson for
Chamber members; $30 for non-members. To regiatethe
Chamber at 437-4561 or email your registrationhiang-
bera@austincoc.com.

About the Presenters:
Doug Loon is vice president of Regional Affairs akdlvo-
cacy for the U.S. Chamber of Commerce, managing the
Chamber’s seven regional offices that are resptanip
legislative and political grassroots strategy irbal states.
He also manages the Chamber’s Midwest Region.
Dr. Wood is a consultant in cardiovascular diseames
Medical Director of the Quality Academy at the Mayo
Clinic. He has held several important posts at dayd

HEALTH CARE continued on page 6
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Four Chamber members have joined together in an
effort to take the Buy Mower message to Monday Nigh
Football! Dave Olson, Apollo Liquor and Superette-
than Toland, Holiday Cars of Austin, Jim Baldusy'3i
SuperValu and Ralph Donkers of Donkers Hometown
Appliances, all will be featured in television aeed dur-
ing the game and on a variety of other cable cHanne
the Austin market. The package deal through Charte
Communications will include more than 500 30-second
spots.

The ads were created by John Deyo at ViDeyo Arts
and feature each owner in their place of busingssy
talk about the value of shopping locally, the oigations
they support, the “friends and neighbors” they epl
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by Sandy Forstner, executive director

about $10.5 million in additional retail sales. &njuly of

2008 when the campaign was first launched, resdgiss

have improved each month except one. There’saf lot

work to do. Our retail numbers are still not whirey

should be. But we are headed in the right direction
Chamber Ambassadors are encouraging all members to

not only shop locally, but to also make an attetogsup-

port Chamber member businesses first. Ambassadsrs a

distributing business-size cards with members frey

They ask community members to support those “wips suguent that carry a simple message:

port our community” and remind them that dollarersp
here stay here to help our community grow.

Hats off to these community-minded members for
helping us promote this important theme. We enagmira
all members to join the effort by tying “Buy Mowaeirito
your own advertising plans. Together, we can improur
business climate and community.

The most recent data from the City of Austin shows
that the trend in rising retail sales continuesehe
Through May of this year, retail sales were up qiae
cent over the same period, one year ago. Thatgutis

“Thought you'd like to know . . . Doing businessthwi
fellow Chamber members is important to me. Thawoks f
supporting the Chamber, and our business community!

If you receive one of these cards, turn it back thie
Chamber. We'll add your business to our list foaerly
drawings. The winner will receive their choice ofar-
ter page display ad or a free insert in The Outlook

If you would like some of these cards to distribigte
members yourself, stop by or give us a call.
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Welcome Aboard

New Members!

UpStream 440-2659
UpStream provides a variety of marketing and proonat

tools for your business, including website desigydate train-
ing, social networking, electronic marketing anchigcal sup-
port. The business is owned by Steve Patten and Gémsen.
Learn more by visiting their website www.takeitupsim.com

PrimeLending 433-2500
Prime Lending, A PlainsCapital Company, offers ftgages
without obstacles.” Kris Heichel is the companigan origi-
nator for Austin with offices in the Dave Thompseirarmers
Insurance Group office, 507 First Street NW, SAi2. Her
website is www.kheichel.primelending.com
Thrivent Financial for Lutherans 433-0018
Laura Tjomsland, FIC

Laura is a Financial Associate with Thrivent, Ficiahfor Lu-
therans with offices in the same building as thet&kuPost
Bulleting, 201 South Main. Thrivent offers a vayieff invest-
ment service, annuities, insurance and banking.

THE HARDY GERANIUM was welcomed to the Chamber
with an Ambassador ribbon cutting ceremony in frontof
the store, 100 4th Street SE. Owned and operated Mcki
Trimble (center photo) for 10 years, the store offies floral
arrangements, gift baskets and home décor items.

It just makes sense . . .
Dollars and Cents

for our Community.
Spread the word!

Retail sales are up 9% in Austin; that’s
over $10 million in new retail sales
through May 2010.

AN ADDED MEMBER BENEFIT

As a member of the
Austin Area

Chamber
Of Commerce

YOU'LL SAVE BIG!

David L. Reynen, CPCU
X 4&H- H+&

Eric Connett, agent

We are pleased to offer special
discount rates from Auto-Owners
Insurance Company on business
insurance — to members of company
approved organizations like yours!

Fast, fair and efficient service — from

The “No Problem” People®.

CALL TODAY AND SEE
HOW YOU'LL SAVE!

Bob Hoeg, agent

++.) (10 +&#- #-+&1
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NEW MEMBER. G&G Heating and Air Conditioning re-
joined the Chamber, and Ambassadors welcomed themitl
a ribbon cutting at their office, 807 12th Street 8V. First
opened in 1962, G&G is a family owned business thaffers
Tempstar Heating & Cooling products for both residential
and commercial customers. Pictured (center) are ovars
Mike and Angie Bothun, and Jim Grunewald.

Wed., Aug. 18 7:00 Chamber Board of Directors
@ Town Center
4:00 Ladies Night Out Committee
@ Chamber
Thurs., Aug. 19 8:00  Veterans Memorial
Committee @ Chamber
5:30 Leadership Austin Social
Ike’s Cabin, Todd Park
Tues., Aug. 24 8:00 Plaza Group @ Chamber
Thurs., Aug. 26 8:30 SCORE @ Chamber
Wed., Sept. 1 7:30 Ambassador Executive
Committee @ Kenny’s Oak
Grill
8:00 Downtown Association
@ Chamber
12:00 Board of Directors Executive
Committee @ Chamber
Thurs., Sept. 2 7:00  Agribusiness Committee
@ Jerry’s Other Place
Mon., Sept. 6 CLOSED—Labor Day
Tues., Sept. 7 8:00 Government Affairs
@ Chamber
Wed., Sept. 8 7:30 Chamber Ambassadors
@ Perkins
Thurs., Sept. 9 7:30  Leadership Austin @
Ruby Rupner Auditorium
8:30 SCORE @ Chamber
Fri., Sept. 10 7:30  Health Care Reform
@ Hormel Historic Home
Mon., Sept. 13 12:00 AMIGO Day
@ Austin Country Club
Tues., Sept. 14  5:00 Business After Hours
@ Ruskell Hardware

NEW MEMBER. Chamber Ambassadors welcomed mem-
bers of the Austin Area Foundation Board of Directos to
the Chamber with a ribbon cutting ceremony in TownCen-
ter. The Foundation seeks to enhance the community
through charitable giving. Cutting the ribbon (center) were
Board Chair Mike Ruzek and Vice Chair Belita Schinder.

$
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Held the 2nd Tuesday of every month

Oct. 12 Austin Jaycees
Nov. 9 Hormel Historic Home
Dec. 14 Holiday Inn
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continued from page 8

candidates. To learn more about the Leadership,Falicé on
http://www.mnchamberpac.com/.

MN Forward: Corporations now have the ability totrdo-
ute to a new organization. MN Forward is a growgoglition
of private-sector employers that will make indepamdexpen-
ditures to help elect candidates who agree withagenda of
growing jobs and Minnesota’s economy. The orgarinat
made possible by a U.S. Supreme Court decisioraadbse-
qguent ruling by the U.S. District Court in St. Pasbnpartisan
legislation signed by the governor clarified thatporations
and unions have a right to freedom of speech duwamngpaigns.
Corporate contributions will be disclosed to thenkBsota
Campaign Finance Board similar to the personalridmritons
to PACs. Contributions are not deductible as artass ex-
pense. MN Forward will not make contributions todidates
or coordinate efforts with candidates or candidat@mittees.
To make a donation, visit www.MNForward.com.

Minnesota job providers have a stake in Minnesdtgisre,
because we live here, too. We send our childréocl
schools, volunteer with local charities, supporteather’'s
businesses — and we value the economic opportandyqual-
ity of life our state has to offer.

A recent poll shows that voters are already focusedco-
nomic issues like jobs, the state budget and rgimrgovern-
ment spending. But our message won't spread bl. it&e
need broad-based support across the statewideglsasiom-
munity to engage voters and to ensure the econaowhyod
growth are at the forefront of the election debate.

Our challenge — and the impact on your companytsho
line — is clear. This year we have an important amgrece-
dented opportunity to help elect candidates wh@sttpur
agenda to create jobs and grow Minnesota’s econdhsy.
other side is organized and moving aggressivelynwist take
action now.

Note: MN Forward is an independent expendituretjuall
committee and will not make contributions to caatkd or
coordinate efforts with candidates or candidate outtees.

$ continued from page 2

outside Mayo at both state and national levels. sétwed

as Vice-Chair, Department of Internal Medicine from
1993-2008 with major responsibilities for overalanage-
ment of the Internal Medicine practice and strategnd
quality planning.

Chuck Moline, President and CEO of CFS Companies,
Inc., has worked in the insurance industry sinc831%He
formed CFS Companies in 2000, and working with me-
dium to large companies with insurance and investme
needs. His areas of expertise include Wellnesdasehse
Management Planning, and Employee Benefit Desigh an
Planning.

The host committee for the Sept. 10 event is then@tier’'s
Human Resources Committee, an affiliate of the &gdor
Human Resource Management.
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The Chamber’s annual Ag. Appreciation Summer Cobkou
served up over 1,000 Hormel Windsor Chop dinnary, 21 in
the Plager Building on the Mower County Fairgrounds

Customers were served a Windsor chop, coleslamshea
ice cream and refreshments.

The customer appreciation event is organized thrahg
Chamber’s Agribusiness Committee. Sixty-four memnhnesi-
nesses sponsored the event, each receiving conmpéinydick-
ets to distribute to customers.

Proceeds from the event support a variety of Agilliess
activities, including Day on the Farm, scheduledSept. 21.

Rich Fischer, CO Brown Agency, is committee chair.

Thanks to all our sponsors and committee volunteers

% |
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THE PLAGER BUILDING on the Mower County Fair-
grounds was a busy place as nearly 1,000 people nhed out
for the Chamber’'s annual Ag. Appreciation Summer Caok-
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Chamber Bucks will have a new, sleeker look begigrgept.
6 as redesigned denominations are brought intaletion. The
new certificates are closer to “dollar bill” sizedafeature large
denominations and the “Buy Mower, Grow Mower” lodfois
hoped the new size will prove to be more converfi@nboth
customers and businesses. Additional security measue also
featured on the certificates.

Chamber Bucks are available at the Chamber and cofe
$10, $25 and $50 denominations.

Participating members are asked to redeem botlyrefiom
all customers indefinitely, and advise of all castiof the
change. Like all gift certificates, Chamber Bucksnibt expire.

Chamber Bucks are a member benefit provided abeb ¢
The certificates are redeemed “dollar-for-dollay’the Chamber,
and are good for products and services at morelb@rbusiness
members. About $400,000 are distributed each yeast of
which are purchased by member businesses as erpieyards.

If you would like to sign up as a redemption sitdearn more
about how you can utilize Chamber Bucks in youraels pro-
gram, call the Chamber at 437-4561. The programiges a
great way to support your fellow members, rewarglegees,
and keep dollars circulating through our community.

Buy Mower, Grow Mower!
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and lasting impact on Minnesota’s business climate

4 and your company’s bottom line.
Redistricting: New boundaries for legislative armah-c
Minnesota Chamber of Commerce gressional districts will shape Minnesota electiand
policies for the next decade.
Our work begins now for advancing statewide busines The goal of the Minnesota Chamber of Commerce &nd i
priorities at the 2011 Legislature. network of local chambers is to help you make dormed

This year’s general election is important for alhieso-  decision on which individuals will best advance ithierests
tans as the governor and all constitutional ofcgius each  of the statewide business community, and providéstand a
of the 201 House and Senate members, are on theZNmal-  variety of avenues to support those candidacies.

lot. It's

critical to elect a governor and legislet who under- Election Center — The Election Center, as parhefrtew

stand the importance of creating private-sectos pfd eco-  and customized Action Center on the Minnesota Cleamb
nomic opportunity in our state. website, provides information and resources toffeetve
The stakes are high. Those who win in Novemberlwll  voters. Individuals can view candidate responsegiéstion-

charge

d with: naires on statewide business issues.

Resolving a nearly $6 billion projected shortfalithe Mymn — mymn.org is a new approach to addressing the
general fund: Will they increase taxes on employers issues important to everyone’s quality of life. Fhiultiyear
and individuals, or will they emphasize and enact  project is a new opportunity for all Minnesotanspeak their
spending reform and restraint? minds and have a real impact on the state’s future.
Crafting important public policy decisions: Willgi Political Action Committee - Our nonpartisan Paki
support or stifle reforms in education, taxes and Action Committee endorses and helps elect pro-lgsican-
spending, energy, environment, labor and transportadidates for the Legislature. Personal contributimsnce
tion? independent political expenditures made on beHgibttical
Making key commissioner and judicial appointments:

These appointees and their decisions can haveet dir OLSON continued on page 7




